
The trade visitors of CITE Japan in Tokyo did not have to 
look long in order to find the BASF booth. At the leading 
Japanese trade show for the cosmetics industry the red 
of the brand, which was visible from far away, dominated 
the surroundings of the booth. 

At the trade show, which takes place every two years in To-
kyo, BASF presented currently trendy color pigments which 
are used for a multitude of cosmetics products. In line with 
the fashion and beauty theme, the brand was presented in a 
trendy, attractive and exciting way at the exhibit booth. 

BASF Japan has already successfully conducted numerous 
projects with Expotechnik. The special advantage of the con-
cept, implemented in 2009, was the long-term view of looking 
past the trade show: the complete booth can continue to 
be used as a showroom for BASF Japan and is therefore an 
excellent example for the responsible handling of resources. 

Cite Japan:
Power of the 
Colors
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The demand for energy is steadily growing and develo-
ping into a central environmental issue worldwide. Solar 
energy is gaining more and more in importance. This can 
also be seen in the growing number of exhibitors and 
trade visitors at PV Expo in Tokyo. The world’s leading 
technology provider, Suntech was able to successfully 
position itself and establish valuable contacts.

Compared with its competitors, far more trade visitors were 
interested in the innovative solar energy solutions of Suntech. 
A large number of visitors kept visiting the booth around the 
clock, and customers were more than enthusiastic. The trade 
show presentation was put together by Expotechnik Ja-
pan – the strategic and conceptual support of the customer 
was carried out by the Expotechnik Group headquarters in 
Germany.

PV Expo is already regarded as Japan’s most important mee-
ting point for the solar industry although the trade show only 
took place for the second time in 2009. 

Suntech: 
Energy for the 
21st century

Trade show premiere with A high-
light: AMADA dominated compe-
tition at the first MF-Tokyo 

For the first time the Metal Forming & Fabricating Fair 
in Tokyo opened its doors for interested trade visitors in 
the fall of 2009. AMADA was one of the first exhibitors 
with an impressive trade show setting. 

Comparable with EuroBLECH in Europe and METALFORM 
& FABTECH in the USA, MF-Tokyo is to become the most 
important meeting point for the metal-processing industry 
in Japan. This significance is also reflected in AMADA’s trade 
show presentation. With the booth of over 800 square me-
ters, the group was among the most important exhibitors, 
and its large number of machines on display it once again 
clearly underlined its leading position on the market. The 
complete trade show presentation, including planning and 
execution, was carried out by Expotechnik. 

BASF goes for strong colors at 
the Cite Japan.

Suntech presents technologies which 
make solar energy a practical alternative 
source of energy for the 21st century. 

The AMADA Group is one of the largest manufacturers of machine tools 
for sheet metal processing worldwide and among the leading companies 
in the industry at an international level. The portfolio includes machine 
tools for cutting, punching, bending and laser technology, comprehensive 
services as well as software applications. AMADA is synonymous for 
trendsetting production solutions which achieve a maximum of cost-
effectiveness and productivity. 



With a clearly structured and sustainable setting – this 
is how the Fraunhofer Institute for Silicate Research ISC 
presented itself at nano tech in Tokyo, the international 
trade show for nanotechnology. The booth offered trade 
visitors the opportunity to gather information to commu-
nicate.

For Fraunhofer ISC it was already the fifth cooperation with 
Expotechnik Japan. And like many times before, the excellent 
internal interaction of the teams proved to be efficient – even 
across the different continents. The Expotechnik Group 
headquarters in Germany was in charge of the planning and 
project management for the trade show presentation of the 
Fraunhofer Institute. The setup in Tokyo was carried out by 
local experts. 

The presentation point Piazza was used in order to structure 
the exhibit booth clearly and at the same time offer numerous 
opportunities for gathering information. The concept, deve-
loped by Expotechnik and distinguished with the “iF product 
design award” in 2008, generated a clarity and transparency 
which matches the Fraunhofer brand. The booth concept will 
be repeated at other international trade shows. 
 

Visions for the future ---
Fraunhofer makes an impression 
at nano tech

Fraunhofer ISC develops innovative non-metallic materials for 
products of tomorrow. The aim during the entire value-added 
chain – from the production of materials, to their processing, 
down to the product itself – is to improve the efficiency of 
energy and resources. The benefits of nanotechnology are 
used responsibly in order to extend the range of the proper-
ties and functions of materials. 
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Clarity and transparency
Fraunhofer ISC at nano tech.
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Two trade shows organized in Shanghai showed how 
valuable an eye-catching brand presentation can be in 
the face of fierce competition. Both Oerlikon Esec at 
SEMICON, and Oerlikon Solar at SNEC came up with 
unique high-quality presentations, impressing signifi-
cantly more professional visitors than other exhibitors. 

The Oerlikon Esec booth is said to be one of the most beau-
tiful booths in China thanks to its combination of red acrylic 
material and a light-flooded architecture. It was no surprise 
that Besi from the Netherlands, which took over Oerlikon’s 
semiconductor technology business one month later, asked 
for a continuation of the creative and professional collabo-
ration with Expotechnik Shanghai on the very first day of the 
trade show. Being booth neighbors at SEMICON, the new 

Attention-Catching Design ---
Oerlikon presents itself in 
Shanghai

owners could get a live picture of the impressive effect of 
Expotechnik’s trade show presentation. 

Many compliments were also paid to the high-quality pre-
sentation of Oerlikon Solar at SNEC. In fact, not only trade 
visitors and customers passed compliments. Even competi-
tors applauded the special Expotechnik design that featured 
plenty of red acrylic, round structures and backlit displays.

Oerlikon Solar is part of the Swiss company Oerlikon and is 
the world’s leading provider of solutions for solar modules – 
of automated turnkey production lines, laser systems and 
special-purpose machines. Oerlikon Solar has sales and 
service centers at 20 locations in North America, Europe and 
Asia. 

The company, which as a long history, has been successfully 
building ships with all kinds of requirements for more than 
125 years – for customers throughout the world. The product 
portfolio includes exclusive yachts, naval vessels as well as 
special-purpose ships, such as ferries and ships for carrying 
out research and measurements. The brand is synonymous 
for the highest possible quality and extremely precise manuf-
acturing processes worldwide.

The Bremen-based company has already created impressive 
presentations at the Monaco Yacht Show, the Abu Dhabi 
Yacht Show and the Fort Lauderdale International Boat Show 
in cooperation with the Expotechnik Group. 

Oerlicon Solar 
at SNEC in Shanghai with a 
booth area of 126 square meters.

On the Course of Success --- 
Lürssen at the China Inter-
national Boat Show in Shanghai

Luxury on the High Seas:
Lürssen demonstrates quality in 
Shanghai.

The China International Boat Show in Shanghai started 
close to the wind. Thanks to an outstanding, high-quality 
brand presentation, the German yacht building company 
Lürssen could clearly distinguish itself from the other 
exhibitors.

It was the first time for Expotechnik Shanghai to create the 
trade show presentation for the German ship builder. At first, 
the cooperation with the local office was not planned to be 
very extensive – “only some furniture” was to be rented for 
the booth. However, the high standards of the Expotechnik 
concepts convinced the customer, who chose a complete 
small-scale structure. The decision turned out to be right and 
successful. In 2010, Lürssen will set sail again with Expotech-
nik and aim for high goals.



The Austrian manufacturer of injection molding machines, 
ENGEL, impressed a large number of customers and 
trade visitors in Guangzhou with an open exhibition booth. 
Despite the high level of complexity, the performance on 
the 264-square-meter booth area was professional and 
very convincing. 

“be the first”: with this slogan the world market and techno-
logy leader ENGEL offers integrated system solutions to its 
international customers – machines, project planning for in-
jection moulds, automation, processes, training and service. 
ENGEL’s position as market leader is based on two corner-
stones: the high-technology business and the production 
of large quantities, which makes it possible to finance cost-
intensive developments. In the business year 2008/2009, 
ENGEL generated a turnover of EUR 591 million with 
2,900 employees worldwide. 

Be the First ---
ENGEL at CHINAPLAS 
in Guangzhou

The Expotechnik Group headquarters in Taunusstein has 
been supporting ENGEL since the ’90s. The presentation 
at K, for instance, the International Trade show for Plastics 
and Rubber in Düsseldorf, is one of the joint projects. So it 
stood to reason for the Austrians to choose a familiar name 
in the search for a suitable partner for the presentation on the 
important Asian market. 

The complete support, planning and execution of the trade 
show presentation at Chinaplas was carried out by the 
Expotechnik team in Shanghai. With its excellent work, the 
team has recommended itself as a partner for future ENGEL 
projects in Asia. The customer was impressed with 
Expotechnik’s professionalism and efficiency. Nothing 
stands in the way of a further cooperation. 
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Open for Shanghai
ENGEL at Chinaplas. 

The complete concept development and execution for both 
trade show presentations in Beijing was carried out by the 
colleagues in Shanghai. The customer was particularly im-
pressed by the efficient interplay of the design department 
and project management – even the realization of last-minute 
wishes was perfect. 

AEG Power Solutions supports customers worldwide with 
innovative products, solutions and services for industrial 
power supply – from power conversion modules and UPS 
systems to industrial chargers and DC systems. The group 
was previously known by the names Saft Power Systems and 
AEG Power Supply Systems. Under the new brand roof, the 
company will continue to ensure reliability and technical high-
class developments in the future. 

New Brand Presence ---
AEG Power Solutions in Beijing

AEG Power Solutions 
at Heat Treatment Expo in 
Beijing.

The newly named AEG Power Solutions presented itself 
in at CIPPE, the China International Petroleum & Petro-
chemical Technology and Equipment Exhibition, and 
at Heat Treatment Expo. Both trade show appearances 
featured a very special approach regarding development 
and execution.

Global planning, local execution: AEG Power Solutions has 
been a customer of the Expotechnik Group since 2007. The 
Taunusstein headquarters plans and coordinates the interna-
tional exhibition program, which is then executed on site by 
the local Expotechnik branch. The portfolio of trade shows 
and exhibitions includes events in China, Singapore, the Uni-
ted Arab Emirates, India and China. 



The weather in India is moody and unstable. Neverthe-
less, Volvo Construction Equipment East Asia was able 
to welcome numerous trade visitors on the open-air 
exhibition ground of Excon India and impress them with 
a variety of products and its performance. 

The Indian market is particularly interesting for the third-
largest manufacturer of construction machines in the world 
owing to high investments in infrastructure. Attending Excon 
India, the largest specialist trade show for construction 
equipment and technologies in the South Asian region, was 
therefore important. Decision-makers, buyers and users 
meet there every two years in order to find out about the 
newest products, machines and solutions for the building 
industry. The main interest of the visitors was in improving 

Power with Passion ---
Volvo Construction Equipment 
At Excon India

efficiency, productivity, safety, environmental protection and 
building quality. 

Volvo showed its competence and efficiency at a 1,440-
square-meter outdoor booth – presenting a broad range of 
construction machines, including particularly reasonably pri-
ced road construction machines of the Chinese SDLG brand, 
which the company has acquired. This equipment is specially 
produced for emerging markets. 

Since 2007 Volvo has placed its trust in its cooperation with 
Expotechnik Asia when presenting its brand and its products. 
The exhibitor braved the weather and aroused the enthusi-
asm of the customers with high-quality solutions and a great 
deal of professional commitment. 

SINGAPore
Expotechnik Magazine 4  68   Expoworld / Exhibitions  Events  Environments Expoworld   69

The focus was on the machines:
Volvo Construction Equipment 
at Excon India.

After the World Future Energy Summit in Abu Dhabi and the 
Middle East Electricity in Dubai it was the third big trade 
show presentation which AEG Power Solutions created 
together with Expotechnik Asia in the past year. The techno-
logy company presented a comprehensive product portfolio 
for the power supply market for each of the fairs. The course 
was set for important matters regarding future cooperation 
arrangements in discussions with decision-makers in order 
to successfully position AEG as a leading solution provider in 
India as well. 

The focus is placed on India ---
AEG Power Solutions presents 
itself at SOLARCON

Meeting places for dialogs:

01  Middle East Electricity (MEE) 
in Dubai.

02  SOLARCON in Hyderabad.

03  World Future Energy Summit 
(WFES) in Abu Dhabi.

The modern International Conference Center in Hydera-
bad was the venue for the largest and most important 
trade show of the Indian photovoltaic industry. AEG 
Power Solutions presented itself there for the first time 
on the Indian market and will increasingly gain in signi-
ficance.

The current government is planning substantial investments 
in research and industry. Experts expect that India will play a 
leading role in the global solar energy market in the next few 
years. With SOLARCON the national and international indus-
try for the first time found a joint meeting place in Hyderabad 
in 2009. 

01 02

03



Australia’s most important trade show for design and 
architecture poses a major challenge when it comes 
to trade show design. After all, the standard in esthe-
tics and customer approach is very high at exhibitions. 
With a used car, old suitcases and delicious steaks, the 
professional visitors in Melbourne were surprised and 
delighted even twice. 

It was the highlight for many trade show visitors: there had 
never been a live demonstration with real Australian barbe-
cue at an Expotechnik exhibition booth before. Casio-owned 
Everdure, one of the biggest Australian manufacturers of 
gas heaters and barbecues, presented itself at designEx. 
Numerous innovative Everdure heaters and barbecue grills 
were exhibited – attractive products that visually upgrade 
the overall appearance of terraces and gardens in the eyes 
of many customers. Expotechnik Australia there presented 
its products in an artful style that emphasized their superior 
quality. Behind the large open frames enclosing the booth, 
the exhibits looked like real masterpieces. 

Design And Sustainability ---
Architecture Media and Everdure 
at designEX

Architecture Media, the Australian publishing house for high-
class architecture magazines, put the emphasis on resource-
conserving materials for its brand presentation. Sustainably 
produced plywood was the material for the three-dimensional 
logo of the publishing house. Green Forbo linoleum – also 
from sustainable production – was used for the flooring, 
and the eye-catchers were made from recycled material as 
well: the exhibited MINI had already been used for billboards 
before the trade show and the decorative suitcases were 
second-hand. The exhibition booth for Architecture Media 
therefore was an outstanding example of a sustainable and 
particularly effective presentation. 

In line to this standard, the exhibition booths of both com-
panies were based on the Expotechnik exhibition system 
certified in 2009 with the GECA label (Good Environmental 
Choice) of the Green Building Council of Australia, which is 
in fact the first and up to now only exhibition system that has 
received this label. Expotechnik has thus strengthened its 
leading position as provider of sustainable solutions. 
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Focusing the Essentials ---
manroland and MAN Ferrostaal 
at PacPrint

Australia’s biggest and most important trade exhibition 
for the printing industry takes place every four years in 
the Melbourne Convention and Exhibition Center. At 
the end of May, two exhibition booths at PacPrint were 
particularly fascinating since they were as different 
from one another as they could possibly be: namely the 
booths of manroland and MAN Ferrostaal. 

Without a single printing machine exhibit, but only with print 
results, manroland Australasia distinguished itself from its 
competitors, celebrating a superior debut. The sole objective 
was the visual presence of the company with the challenging 
message: “We are here now. In grand style.” The presenta-
tion had been reduced in complexity for a reason. After the 
company was founded, there remained only three weeks until 
the opening of the exhibition. Thanks to efficient planning, 
professional execution and smooth communication, Expo-
technik Australia could turn the apparent disadvantage of not 
having much time into an advantage for the customer. 

MAN Ferrostaal 
Large-format printing machines 
as proof of performance. 

manroland
Pure brand presence instead of 
product presentation. 

Architecture Media
Sustainable and particularly 
effective presentation.

Everdure
Skillfully framed brand.

It was also the first trade show presentation for the newly 
formed MAN Ferrostaal as a representative of big brands, 
such as Bobst, MBO, Palamides, Marchetti, Kodak and 
Canon. A total of five large-format printing machines fascinat-
ed the trade visitors – including two Bobst machines, which 
were presented to this market for the first time. The second 
focus was clearly on the idea of “coming together”. More 
than 40 people could be simultaneously pampered with culi-
nary delights and refreshments in the vast hospitality area. 



After Perth, the international forum for the tourism 
industry ATE took place in Melbourne in June 2009. Pro-
ducts and services covering all aspects of traveling and 
enjoyment were presented to potential Australian and 
international customers. A number of visitors streamed 
to the booths of Accor, Tourism Victoria and Hertz 
Australia.

Host of the event was Tourism Victoria, which presented 
itself on a booth area that was larger than usual. Almost 
650 square meters and numerous additional areas gave in-
terested visitors an idea of Melbourne’s attractions – includ-
ding fashion highlights, culinary specialties and fine wines. 
Under the roof of Tourism Victoria, almost 50 providers dem- 
onstrated their competence and wide range of products. 

Discovery Tour --- Three 
highlights of the Australian 
Tourism Exchange (ATE)

The facade of the exhibition booth was a detailed copy of the 
famous Flinders Street Railway Station in Melbourne. With 
this concept, Expotechnik won a fierce pitch for the planning 
and execution of the presentation. 

The presentation of Hertz Australia was significantly smaller 
but highly functional and brand-compliant. The car rental 
company is a long-standing customer of Expotechnik Austra-
lia and values the trouble-free and familiar collaboration with 
the exhibition expert. 
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Expotechnik Magazine 4  72   Expoworld / Exhibitions  Events  Environments Expoworld   73

In a separate lounge, visitors could experience Sofitel, the 
premium Accor brand. Hospitality was the main focus 
of the entire Accor trade show presentation. A central bar 
delighted the visitors with local culinary specialties and 
provided for relaxed and informal communication. Two 
additional meeting areas allowed for deeper discussions 
about the service offer of the other company brands, 
Mercure, ibis, Novotel and all seasons. 

Accor
The long-standing customer of 
Expotechnik Australia could once again 
impress the audience at the International 
Tourism Exchange (ITB) in Berlin.

Tourism Victoria
The trade show host proves its 
greatness.

Hertz
Recognizable brand presentation 
worldwide.
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FutureHotel --- 
A Journey into the Future 
of Living

PANORAMA

A very special kind of laboratory. The team members 
working on the “FutureHotel – Visions and Solutions 
for the Hotels of Tomorrow” project have 1,500 square 
meters of research space at their disposal. But instead 
of test tubes, Bunsen burners and bubbling liquids, the 
team is surrounded by completely different elements. 
Its mission: to develop the hotel standard for the 21st 
century.

The scenario project, which started in September 2008, 
has already created a prototype of a room in which travelers 
will probably really stay some day. The luxurious retreat has 
little in common with the four square walls of the typical room 
with which we are familiar today. Instead, the completely 
round room is reminiscent of an igloo. “We know that round 
shapes make people feel more at home and at ease, because 
they are more natural than straight walls,” says project man-
ager Vanessa Borkmann, explaining the reasoning behind the 
room’s unusual design.

The futuristic journey starts right at check-in: the hotel guests 
of tomorrow will not need a room key; instead, they will be 
assigned a PIN code at the reception desk which they can 
then use to open the door with their own cell phone. When 
they enter the room, intelligent floor sensors adjust the 
lighting. Blindly groping around the wall in the dark looking 
for the light switch will be a thing of the past. A vast array of 
LEDs in the ceiling allows guests to change the color of the 
room to suit their personality and mood: a refreshing green, 

revitalizing blue or inspiring orange. The researchers want to 
find out which lighting scenarios are most popular among the 
guests when they wake up in the morning or enter the room 
in the evening.

The interior of the room welcomes the traveler with a large 
panoramic window that lets the guest enjoy the view during 
the daytime, as is customary today. In the evening, the win-
dow can be converted into a screen for watching movies. 
And if that is not enough: the amazing screen can even play 
digital images, for example a video conference or personal 
pictures. For instance, a guest could display a forest scene 
and jog on the treadmill through the virtual woods while 
talking to colleagues in another city.

Guests are softly rocked to a good night’s sleep by the gentle 
swinging motion of the bed, which is activated by voice com-
mand. Guests can order room service or ask for the restau-
rant menu in the same way – and even command the room’s 
own personal robot to unobtrusively fulfil their requests: 
conveniently bring their shoes to the bed or get them a drink 
from a centrally located beverage station.

At night, a slender light strip safely guides sleepy guests to 
a bathroom that they will not be so eager to leave: if desired, 
infrared heaters mounted on the walls can transform the 
room into a pleasantly warm sauna. And guests can lean 
back and relax with a foot reflexology massage in the sunken 
whirlpool. In the blink of an eye, the bathroom becomes a 
wellness oasis called “FutureSpa”.

The hotel room of the future – 
this is how it could look according 
to the Fraunhofer Institute for 
Industrial Engineering IAO
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This vision of a luxury hotel is just the tip of the iceberg. 
Rooms for assisted living facilities, nursing homes and 
hospitals as well as office and conference rooms are being 
tested in the same building. For example, senior couples who 
tend to stay at hotels for weekend trips have very different 
preferences than business travelers. Older couples may 
prefer larger rooms, for instance. To accommodate different 
needs, the researchers are experimenting with moveable wall 
partitions, which, e.g., can be used to turn two small rooms 
accommodating business travelers during the week into a 
large suite on the weekend. On Monday morning, the staff 
then moves the soundproof walls to make two rooms from 
one. Global trends, such as the demographic shift, grow-
ing environmental awareness and increasing mobility are 
changing what guests need and want from the hotel industry. 

In addition, advances in media technology along with the 
development of innovative hotel concepts and ever greater 
demand in the luxury segment present new opportunities and 
challenges. The Fraunhofer Institute for Industrial Engineering 
IAO (Fraunhofer-Institut für Arbeitswirtschaft und Organisa-
tion IAO) is thus working on creating scenarios and solu-
tions for the hotel sector. The guests can enjoy unimagined 
comfort and conveniences there. But not every luxury is 
practical, of course. Trend analyses, user surveys, scientific 
studies and best-practice evaluations are being conducted to 
determine the trends of tomorrow. 

To this end, experts and guests were surveyed to determine 
what people particularly appreciate and criticize about hotels, 
and what they expect from them in the future. The topics of 

the survey included the design, architecture and interior de-
sign, furnishings and amenities of hotels, the use of technolo-
gies as well as the range of offers and services. For example, 
the survey addressed options for letting business travelers 
work in their hotel rooms, what technical equipment guests 
would like in a hotel room, the user-friendliness of entertain-
ment systems, and lighting, air conditioning and sleeping 
comfort. For now, price is not a factor being studied by the 
researchers at the Fraunhofer Institute, they are concerned 
with implementing what is technologically feasible – at least 
in the laboratory. And who knows, perhaps this vision of the 
future may actually soon become part of our present. 

The gently swinging bed rocks the hotel guest 
to sleep. In the background, a glass panel 
provides a view of the wellness oasis that is the 
bathroom.

The workstation of tomorrow lets guests set up 
their own personal workspace with the personal 
settings they carry on their USB drives. 
For example, a guest can continue working on 
the version of the document that he or she last 
saved on the company server the night before. 

The panoramic window: in the evening, the 
window can be turned into a screen for playing 
movies or displaying digital images.

TRENDS / DESIGN

Even the quality of the bathroom fixtures is 
subject to a thorough scientific assessment: an 
expert team conducted a user-based compara-
tive test of handheld shower heads.

FutureSpa: organic forms as well as natural 
colors and materials determine the bathroom 
of the future. Integrated infrared lamps provide 
a pleasant temperature; the futuristic standard 
equipment also includes a sunken whirlpool tub.
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Expo 2010 Shanghai 

The German Pavilion shows 
a balanced city

The German pavilion will cover an area of 
6,000 square meters – the largest possible site 
for a country’s participation at the EXPO. 

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

Better City, Better  Life 



The German Pavilion in Shanghai is the largest EXPO 
participation of Germany of all times, however there will 
be nothing left of it after six months. In this respect the 
regular trade show construction and the World Exhibi-
tion in Shanghai share the same fate: they have a short 
life. Yet their expectations for both temporary buildings 
are particularly high. “With this type of architecture eve-
rything has to be instantly impressive,” believes Lennart 
Wiechell, the architect in charge of the German Pavilion 
of the World Exhibition in Shanghai. “The visitors must 
be fascinated and amazed from the get-go.” 

More than seven million people are expected in the German 
Pavilion in the 184 days of the EXPO. The countdown to the 
start is running – the EXPO Shanghai will open its doors 
under the theme of “Better City, Better Life” from May 1 until 
October 31, 2010. The message of the German Pavilion in 
this respect is: it is definately desirable to live in a city if it has 
the right balance – the balance between renewal and preser-
vation, innovation and tradition, city and nature, community 
and individual, globalization and national identity, work and 
leisure. Therefore, the German contribution to EXPO 2010 is 
called Balancity, an artificial word from Balance and City. 

Therefore, the German Pavilion has a futuristic appearance; 
it does not present itself to the visitors as a building, but as 
a walkable, three-dimensional room sculpture. Interior and 
exterior space, green space and urban space fuse into each 
other, forming an exciting balance. This sculpture consists of 
four large exhibition objects which, when regarded on their 
own, have an instable balance. A stable balance is only pro-
duced in the interaction of the objects, which reflects the idea 
of “balancity” from an architectural point of view.  

The path through the “balancity” is designed like a prome-
nade. As in a real city, the visitors move on foot, on moving 
floors or on escalators. They are accompanied – first virtually 
– by Jens and Yanyan. The young German shows the Chinese 
student of architecture, Yanyan, his country and his envi-
ronment. The journey across the site of the pavilion begins 
outside in the natural surroundings and leads into the city 
through a tunnel. Starting at the port the visitors stroll with 
Jens and Yanyan through gardens and parks, via an urban 
planning office and a factory, past a town square and finally 
into the energy control station, the power plant of the city. On 
their discovery tour the visitors encounter many interactive 
exhibits which convey fascinating and informative insights 
into life in Germany. Oversized postcards of German lands-
capes and sights from the 16 federal states, written by Jens 
and Yanyan, make the walk more meaningful, as do supple-
mentary texts, exciting facts and figures about the Federal 
Republic of Germany. 

At the climax of the tour the visitors are led into an impres-
sive room where a light choreography is played imaginatively 
– the energy control station. It forms the core of balancity. 
The energy which a city needs to live, is produced here. 
This energy is controlled by the people, who live, work and 
spend their leisure time here. The spectators look onto the 
central element of the room from a gallery: the globe. It has a 
diameter of three meters and its surface is fitted with almost 
400,000 LEDs on which flowing images, colors and shapes 
are produced. Here the visitors meet Jens and Yanyan once 
again – this time no longer virtually, but personally. The two 
instruct the visitors to make the globe oscillate by calling out 
loud. A spectacular light, image and sound show begins, 
which is controlled directly by the visitors to the energy 
control station. The globe swings back and forth, gains 
momentum, its colors become more and more intensive and 
various images race past the eyes of the spectators. At the 
end of the seven-minute show the globe stops oscillating and 
silence spreads in the room. The visitors are bidden farewell 
from balancity fully charged with a multitude of images and 
positive impressions.  

Welcome to balancity --- 
the city of the future

World debuts and famous 
buildings that were shown 
at world exhibitions
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London, 1851
Crystal Palace 

Paris, 1855
Concrete boat
Espresso machine
Matches

London, 1862
Sewing machine

Paris, 1867
Ice cream soda
Reed organ
Aircraft piston engine 

Vienna, 1873
Rotunda

Philadelphia, 1876
Telephone

Paris, 1878
Refrigerator
Forerunner of the 
record player

Amsterdam, 1883
Lipstick 

Paris, 1889
Eiffel Tower
Gallery of the Machines

Chicago, 1893
Zipper

Paris, 1900
Grand Palais
Petit Palais
Gare d’Orsay
Pont Alexandre III
Metro
Forerunner of the 
escalator 
Krim champagne
Trolley bus
Lohner-Porsche
Brilliantine
Krasnoyarsk railway 
bridge

Mailand, 1906
Pavilion Marina

Seattle, 1909
Stamp vending machine

German Pavilion EXPO Shanghai 2010
Overall responsibility	: Federal Ministry for Economic Affairs and Technology
Preparation and operation: Koelnmesse International GmbH
Concept, planning and execution: Consortium German Pavilion 
Architecture and general planning: Schmidhuber + Kaindl GmbH, Munich
Exhibition and media design: Milla und Partner GmbH, Stuttgart
Execution and project management: NÜSSLI (Deutschland) GmbH, Roth

Webpage German Pavilion
www.expo2010-germany.com

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

San Francisco, 1915
Tower of Jewels 
Palace of Fine Arts

Paris, 1925
Hotel d’un Collectionneur

Philadelphia, 1926
Sound film
Electric typewriter

Barcelona, 1929
German Pavilion

Paris, 1937
Palais de Chaillot

Brussels, 1958
Atomium

New York, 1964
Premiere 
of the color television

Montreal, 1967
Atomic clock



Lennart Wiechell has been responsible for the architecture 
of the German Pavilion balancity at EXPO 2010 in Shanghai 
since August 2007. It does not bother him very much that his 
works are not planned for eternity: he is pleased to design 
temporary buildings.

> Mr Wiechell, balancity is the largest German EXPO 
participation of all times. Which challenges did you face 
with this project?
L. W.: The German Pavilion is a particularly large project 
with many different challenges. One of them was to form a 
joint plan from the various expectations and demands of all 
partners. Not just the wishes of the customers, that is to say, 
those of the Federal Ministry for Economic Affairs, but also, 
to name just a few, those of the colleagues of Koelnmesse 
International, the representatives of the 16 federal states and 
the Department of State had to be taken into account. We 
managed this very well in the altogether two-year planning 
phase. In addition, the building as exhibition space requires 
certain functionalities. We expect 40,000 people every day, 
which means, for example, that we also had to think about 
managing the lines of people together with Koelnmesse 
International, which will operate the pavilion by order of the 
Federal Ministry for Economic Affairs, and find useful solu-
tions in this respect. 
 

> How is the international cooperation working?
L. W.: That is very exciting. As German planners we were not 
even allowed to appear just by ourselves, but had to convey 
our plans to Chinese partners, who then adapted our ideas to 
the Chinese laws. It was generally important that we coope-
rated with a network of internationally operating companies. 
Without reliable partners, such as Expotechnik, which supply 
very good quality and have branches both in Shanghai and in 
Germany, this would hardly have been possible.

> What is so special about this particular project?
L. W.: The fact alone that we work in China, in the large city 
of Shanghai, is a highlight for me personally. I am fascinated 
by the encounter with a completely different culture, way 
of thinking and method of working. You meet colleagues 
from all over the world here. With regard to the pavilion, the 
conceptual design of the building is very special. You have 
to tell a story. The objects have to be developed as in a film. 
The important thing is to grab the visitors, draw them into this 
world, beguile them and to bid them farewell in an appropri-
ate manner at the end. 

> What appeals to you generally speaking about creating 
temporary buildings? 
L. W.: It is a completely different type of work, a lot more 
creative and interesting than planning an office building or 
hospital. Temporary buildings are often experimental spatial 
concepts where we do not have to consider such very strict 
functional requirements. Moreover, I can usually do a lot of 
projects at once and, above all, quickly. 

> Nevertheless: so much work, and after six months 
balancity no longer exists.
L. W.: A lot will stay, as we are basically building two houses. 
We have created a giant network over the last two years, built 
a house of relationships and contacts for us. These valuable 
contacts will continue to exist and new, exciting projects will 
arise from these.

An interview 
with Lennart Wiechell, architect 
of the German Pavilion
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The German Pavilion presents 
itself to the visitors as a futuri-
stic, walkable, three-dimensional 
room sculpture. Interior and 
exterior space, green space 
and urban space fuse into 
each other, forming an exciting 
balance.

Lennart Wiechell 
Responsible for the architecture 
of the German Pavilion.

EXPO regulations stipulate a 
maximum building height of 20 
meters, on a maximum of 60 
to 80 percent of the area. The 
German Pavilion goes to the full 
limit of this stipulation.

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

www.schmidhuber.de



The idea behind the word creation “balancity” is to bring 
the interaction of all elements into balance. The produc-
tion process of the German Pavilion was also a balancing 
act of sorts, as numerous different partners participated 
in a cooperation to realize the project. 

The Expotechnik Group was commissioned with the interior 
finishing work of the VIP lounge, the restaurant, the visitor’s 
information desk and the souvenir shop by the German 
Pavilion Consortium. For Expotechnik it was necessary to 
find a balance in two respects: On the one hand it had to 
take into account the requirements and ideas of the archi-
tects from Schmidhuber + Kaindl – an exciting experience 
for Expotechnik to understand the thoughts and ideas of 
another company. On the other hand the design and quality 
understanding of the Asian colleagues, which was completely 
foreign to a European way of thinking, had to be harmonized 
with their own ideas on site. Through the many years of 
experience in international business and the know-how of its 
own branch in Shanghai, Expotechnik succeeded in meeting 
these various requirements. The aim was also the interior 
of the pavilion with its impressive external appearance.

In order to match the seemingly floating shape of the whole 
pavilion, the VIP Lounge was designed in dynamic and 
flowing forms. Expotechnik was responsible for the comple-
te interior finishing work including wall and ceiling paneling. 
These had to be adjusted exactly owing to the asymmetric, 
geometrically complex architecture with numerous slopes, 
angles and intersections, which demanded very precise work 
down to the last detail. The task also included the furnishing 
of the various areas, which to a large extent required spe-
cially designed furniture. Among other elements, Expotech-
nik built counter segments, a bar counter with integrated 
benches and free-standing seating areas according to the 
architects’ instructions. The colors black and white and high-
gloss surfaces dominate the design. The central material 
of the space-forming construction was glass developed by 
Schott AG, which Schott AG provided as sponsor of the 
German Pavilion Consortium. 

A special display cabinet top attachment was produced for 
the shop, for which Amiran® was used, a Schott glass that 
reduces light reflections to less than one percent. In alter-
nating light conditions, normal glass often it is often difficult 
to look inside from the outside. Amiran® avoids this negative 
effect and moreover makes it possible to present the objects 
and colors authentically behind glass. The material is almost 
invisible and has an easy-to-clean and very durable, long-
lasting surface – optimum prerequisites for a display cabinet 
at the World Exhibition. 

The Expotechnik Group had to build a specially designed 
conference table. With its pentagonal top and a complex 
base, its shape resembles a multi-edged rock. Its white 
surface, on the other hand, gives an upscale look and 
makes it match perfectly with the whole design of the room. 
Expotechnik used a special glass from SCHOTT for the 
wall paneling here as well.

These examples illustrate the major importance of the indi-
vidual shapes and materials – and, above all, all their inter-
action with the design. For Expotechnik the collaboration in 
the German Pavilion was not just an excellent possibility to 
demonstrate its own skills, but also a distinction and a parti-
cularly impressive experience. 

A balancing act 
with impressive results
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     The cooperation with the Expotechnik Group in 

the shop area of the German Pavilion was excellent. 

With such a special project unexpected questions and 

tasks are part of the daily routine. The Expotechnik 

Group always responded reliably and quickly provided us 

optimum support in this respect. We very much 

appreciate this professionalism.

»

«
Salvatore Ruggiero
Director of event management at SCHOTT AG

According to the stipulations 
of the architects, the furnishing 
of the VIP Lounge – counter 
segments, a bar counter with 
integrated benches and free-
standing seating elements, 
among other features – was 
specially built.

The finishing work of the interior 
of the VIP Lounge required an 
exact adjustment down to the 
last detail by the Expotechnik 
Group owing to the asymme-
trical, geometrically complex 
architecture.

The conference table, which was 
especially designed by Schmid-
huber + Kaindl with an asymme-
trical base and monoplex bends, 
repeats the polygonal shape of 
the German Pavilion.

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner

© Architecture Schmidhuber + Kaindl 
Exhibition Milla und Partner
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HOTSPOT

on the fast lane 
into the future

ABU DHaBI

Yas Marina Circuit is a racing track on Yas Island in Abu Dhabi with 
a length of 5,554 kilometers. It was designed by the German racing 
track designer and civil engineer Hermann Tilke, and completed in 
October 2009. The Formula 1 Grand Prix of Abu Dhabi has taken 
place here since November 2009. 
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ABU DHABI --- 
A city with a history of 
thousands of years 

The Sheik Zayed Mosque is considered one of the biggest 
mosques in the world. Real gold was used for the interior design. 
It is lined with a handmade carpet from Iran with a size of more than 
5,600 square meters, which weighs 47 tons and is also considered 
to be the largest in the world. All kinds of different premium 
materials were used for the construction of the Sheik Zayed 
Mosque, such as 15 different types of marble.
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Hassan Rashed appears relaxed this morning 
as he looks over the Persian Gulf from the 
21st floor of the Silver Tower. The 28-year-old 
works as a guide in Abu Dhabi and knows the 
city like the back of his hand. His eyes wander 
in the distance, past small yachts, date palm 
trees and the magnificent beach promenade, 
the famous Corniche. “In Dubai you can in 
fact look even further out to the sea, but only 
because we have paid for it,” he says with a 
smile. Just a few weeks before the highest 
skyscraper in the world opened, the “Burj 
Khalifa.” “Burj Dubai” had been the intended 
name for the mega tower with a height of 828 
meters – until the once model emirate suffered 
from a financial crisis. Only a financial injection 
of billions of dollars from Abu Dhabi made 
the opening of the monumental building even 
possible at all. The bitter consequence: a ren-
aming of the skyscraper in honor of Khalifa bin 
Zayed bin Sultan Al Nahyan, the sheik of Abu 
Dhabi. “Humiliation for Dubai, a day of honor 
for us,” Hassan laughs. “Maybe they should 
build mud huts on their palm tree islands 
again, that is easy to the budget.”

Next stop: the Orient of the future 

Mud huts, often without electricity and flowing 
water, also characterized the cityscape in 
Abu Dhabi as little as 50 years ago. With 
small cutters fishing for pearls off the coast, 
the Emirate, which was founded in 1791, held 
itself above water economically. Then howev-
er crude oil production began – and with it a 
steep rise which catapulted the once poverty-
stricken country into the Orient of the future. 
Its inhabitants now have one of the highest 
per capita incomes in the world. And the 
“generation of the future” likes to flaunt this: 
with expensive cars, fine jewelry and trendy 

smartphones. The former Bedouin settlement 
became a hypermodern large glittering city a 
long time ago. A dazzling business hot spot 
and trade show venue of international rank. 
Anyone who wants to be up-to-date, no matter 
whether privately or for business reasons, will 
not get around a visit to Abu Dhabi.

Projects worth billions are part of the daily 
routine

The country’s enormous financial potential 
quickly became known all over the world. 
Thus, it is no longer just the local citizens who 
have been profiting from the power of innovati-
on of their city for a long time. Foreign compa-
nies flock to Abu Dhabi in droves – even from 
the neighboring Emirate of Dubai. Thus, it was 
only a question of time until important trade 
shows such as the Abu Dhabi International 
Motor Show (ADIMS) or the crude oil trade 
show ADIPEC also successfully settled in Abu 
Dhabi – and this is only the beginning, be-
cause the rich capital city of the United Arab 
Emirates attracts businesses with its gigantic 
plans and orders, large reserves of crude oil 
and well-filled coffers of money. If Abu Dhabi 
is looking for foreign partners, it is therefore 
mainly looking for know-how. Expertise from 
Germany is particularly in demand. Besides 
technical know-how the Arabs above all ap-
preciate German punctuality, careful work and 
precision. 

It is important now for a company to present 
itself to the Arabian sheiks and business-
people in order to get a piece of the big pie. 
An excellent place for this is the Abu Dhabi 
International Exhibition Center. The trade show 
center, which opened in 2007, is considered 
to be one of the most modern in the world and 
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Trend capital Abu Dhabi --- 
The future builds on desert sand

01, 02  Masdar is a global urban development project, initiated by the Abu 
Dhabi Future Energy Company (ADFEC) and Sheik Muhammad bin Zayed Al 
Nahyan. The core is Masdar City, a “CO2-neutral science city.” It should be 
completely supplied by renewable energies and be almost waste-free through 
consistent recycling. No point in the urban area will be more than 200 meters 
away from a stop of the local public transport system. The project was started 
in 2006, the first people are to move there in 2016.

03  Besides the Yas Marina Circuit, Yas Island also accommodates the Ferrari 
World, the first theme park for the Ferrari brand. Around 20 attractions all re-
lating to fast car driving are offered here. They include a fully functional leisure 
racetrack, a large historical and actual Ferrari product exhibition, a theater 
complex and the fastest roller coaster in the world with a top speed of more 
than 200 kilometers per hour, among others. The park is to be opened in the 
second half of this year.    

04  Saadiyat Island is to become the cultural center in the oriental region. 
Numerous futuristic cultural buildings are to be erected in the “Cultural 
District” on the island by 2018 on an area of 2,700 hectares. Branches of the 

01 04

02

05

03 06

Guggenheim Museum in New York and the Louvre in Paris, but also a national 
and maritime shipping museum, are to be established. Moreover, a Performing 
arts centre, further exhibition pavilions and universities, an opera house and 
various luxurious hotels, restaurants and cafés are planned. Above all contem-
porary art, but also world-famous works are to attract visitors to Abu Dhabi 
and establish the city in the art and culture industry. 

05  The Performing Arts Centre – the ultra-futuristic building will have a total of 
14 floors and a height of 62 meters. According to the designs of the architect, 
Zaha Hadid, the building has no right angles and will be characterized only by 
bionic shapes. A large organically formed window network serves as a roof 
and ensures that the rooms are flooded with light and have magnificent views.  

06  The Louvre Abu Dhabi is one of the museums on Saadiyat Island and a 
branch of the world-famous Louvre in Paris. Alternating loans of world-famous 
works of art will be exhibited here over a period of 20 years. The futuristic 
design of the building with a size of 24,000 square meters was created by the 
star architect Jean Nouvel.
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Pleasure and nightlife with class

The majority of the restaurants in Abu Dhabi 
are located within the (freely accessible) hotel 
complexes. The same applies to bars and 
night clubs. In terms of restaurant businesses 
there is a downright cosmopolitan variety. One 
of the many highlights: the revolving restau-
rant Al Fanar on the roof of Le Royal Meridien 
Hotel on Khalifa Street, 31 floors high and with 
a magnificent view over the city. Particularly 
the grilled fish is a real specialty. The Italian 
cuisine of the “BiCE” (in the Hilton Hotel) and 
the Arabian delicacies in the “Darbar” (Electra 
Road) are also worth a visit.

When night falls in Abu Dhabi, locals and 
tourists are attracted to the numerous bars 
and clubs. There is a large range to choose 
from, the trends change quickly. The “Plastik” 
in the Golden Tulip Hotel in Ghantoot promises 
exclusive lounge clubbing with a sea view, the 
trendy “Sho Cho” serves first-rate cocktails 
and has excellent DJs. Anyone who would like 
to dance should try the “AMPM” in the Hotel 
Intercontinental or the “Colosseum” next to 
the German Embassy. A look into the Internet 
is also worthwhile: www.timeoutabudhabi.com 
is considered to be a virtual meeting point for 
night owls. 

On the fast lane into the future

Booming economic location and fascinating 
holiday oasis at the same time – Abu Dhabi is 
the new trend capital in every respect. Besides 
its history of thousands of years and its Orien-
tal culture, its the enthusiasm for innovative, 
financially attractive major projects and mega 
events, such as the Formula 1 Grand Prix, are 
increasingly attracting thousands of tourists 
and business people to the desert state. “Du-
bai has to get ready for this,” says Hassan with 
a smile and looks at his Blackberry. The next 
travel group is waiting already. At the Star-
bucks at the Nakheel Tower. Welcome to the 
Orient of the future. 

offers all prerequisites for a perfect trade 
show presentation. Eleven innovative exhibiti-
on halls combine to form one giant exhibition 
space with a size of 55,000 square meters – 
the convention hall alone offers space for 
5,000 visitors, and with its 18,000 square me-
ters is the largest air-conditioned hall in the 
world. The superlatives of the trade show cen-
ter also include the glass facade, which almost 
covers the whole external shell and is slanted 
outward – an all-glass construction larger than 
any that has been built before. Any company 
that presents itself here is guaranteed to make 
a great impression. 
 
Superlatives as far as the eye can see

The building boom has also continued non-
stop in Abu Dhabi for decades, high-rise 
buildings are shooting up to the sky every-
where. “Contrary to Dubai, we have hardly felt 
the economic crisis at all so far,” says Hassan 
and points towards the sea. The ADIA Tower 
rises into the sky majestically there, a whole 
185 meters. Nevertheless it will soon have 
lost its title as the highest building in the city. 
15 new skyscrapers at the same time will 
exceed the previous top place and extend to 
a height of up to 380 meters. Further mega 
projects are already planned or under 

construction including the ecological town 
Masdar and the conversion of the island 
Saadiyat into a top class holiday paradise. 
The city is expected to grow to 3.1 million 
inhabitants by 2030 – today it has only just 
under 900,000.

The conversion of the Corniche, the magnifi-
cent beach promenade of Abu Dhabi, is al-
ready completed. The six-kilometer-stretch of 
coast on the Persian Gulf was converted into 
a generous leisure boulevard for 150 million 
dollars – including evergreen gardens. Stylish 
restaurants now invite guests to dinner with 
a sea view in the flare of the skyscrapers. 
Hassan is also enthusiastic: “I love jogging in 
the morning near the Corniche with a slight 
sea breeze.” 

Oriental feeling between glass palaces

Lovers of sport should take a break at Fort 
Qasr al-Hosn with its tin-covered, bright white  
walls. The fort at the Corniche, which was 
erected in 1793, served as the seat of the ru-
ling family until 1966 and today is considered 
to be the oldest building in the city. Right near-
by the traditional souks invite visitors to a long 
stroll. Arts and crafts, spices, jewelry plus the 
smell of Arabian eateries: hardly anywhere is 
the large city as down-to-earth and authentic 
as here. Particularly the Iranian souk is worth a 
small detour. 

This also applies to the Sheik Zayed Mosque. 
The house of worship, which was opened in 
2007 and has 115-meters-tall minarets, is the 
third biggest mosque in the world, providing 
space for more than 30,000 believers. One of 
the many highlights: a large carpet with a size 
of more than 5,600 square meters and 2.2 
billion (!) knots, which was woven in 18 months 
of manual labor by 1,200 weavers. Art lovers 
should however already mark the year 2012. 
That is when the first branch of the Louvre in 
Paris will open in Abu Dhabi – of course with 
original works of art from the French capital. 
Various other new museum buildings, inclu-
ding a branch of the Guggenheim Museum, 
are meant to turn the city into an art and cul-
ture capital – the arguably greatest difference 
to its lifestyle “sister” Dubai.
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The Abu Dhabi International 
Exhibition Center is one of the 
most modern trade show centers 
in the world. 

01  The Yas Hotel is a five-star hotel on Yas 
Island. It is integrated into the Yas Marina 
Circuit. Hotel guests can follow the events 
on the racetrack from recreation rooms and 
balustrades on the top floors. The hotel 
consists of two buildings, which are spanned 
by a curved, self-supporting roof with a size 
of 16,000 square meters. This is formed from 
5,100 rhombus-shaped glass panels and 
10,500 connection elements made of steel. It is 
fitted with light-emitting diodes and can shine 
in alternating colors.

02  The Corniche, the promenade directly on 
the waterline of Abu Dhabi, has been elaborate-
ly redesigned. In addition to boat moorings, 
benches, park areas, pavilions, playgrounds 
and picnic areas, the approximately 7.7-kilome-
ter-long and four-meter-wide promenade offers 
an impressive view of the skyline of Abu Dhabi.  

01

02 03

03  Owing to its fast growth, Abu Dhabi is 
among the most modern cities in the world. 
High-rise buildings which are striking from an 
architectural point of view, partly with Arabian 
elements and generously built roads char-
acterize the cityscape. Just a few traces from 
previous centuries, such as Fort Qasr al-Husn, 
traditional buildings, residential palaces and 
numerous, mostly newly built mosques, can be 
found in between.

04  Besides large, ultramodern shopping malls, 
the traditional shopping streets, called souks, 
offer a shopping experience of a special kind 
with their oriental and exotic charm. 

We thank the Abu Dhabi Tourism Authority for 
providing their photos.

04
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PRODUcts

Sensational booth constructions are pos-
sible with the two innovative Expotechnik 
superstructure concepts Scandium and 
Titanium. Whereas Scandium – distingu-
ished with the “iF product design award” 
and the “red dot design award 2010” – is 
ideal for smaller floor spaces, Titanium is 
ideal as a superstructure system for larger 
booth areas. 

The high standard placed on design, qua-
lity and functionality was a requirement for 
both concepts. The Scandium beam-column 
construction allows for architectures that span 
areas of four to eight meters with projections 
of up to two meters in all directions. Scandium 
creates a harmonious framework and elegantly 
integrates all communication elements as 
well as lighting technology. Ceiling panels can 
be designed as perforated aluminum sheets 
or canvas. Designed for booth sizes of up to 
400 square meters, Scandium provides an 
optimal visual effect from a distance and is re-
markable for its high functionality and timeless 
design vocabulary.

Titanium shows its versatility with construc-
tions larger than 400 square meters. Expo-
technik creates impressive presentations with 
architectures that span areas of currently up 
to ten meters. Lighting is integrated into the 
large-size ceiling panels with Titanium as well. 
This creates a homogenous surface at the 
soffit. A special advantage of the system is its 
quick installation. 

Scandium and Titanium are another proof of 
Expotechnik’s particular sense of elaborate 
architectural solutions which are highly func-
tional and utterly pleasing esthetically. 

Scandium und Titanium:
Double Innovation 

Scandium
Superstructure systems 
for booth sizes of up to 
400 square meters.

Titanium
Superstructure systems for 
booth sizes of more than 
400 square meters.

iF product design award 
Award for outstanding design, 
2010.

red dot design award 
Award for high design quality,
2010.
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PRODUcts

Excellent design is often a question of 
versatility: whether it is a bar, lounge, info 
desk or presentation counter – every ele-
ment of the innovative Expotechnik Epsilon 
series stands out for its flexible functions, 
high-quality workmanship and exceptional 
elegance.

Once more the designers at Expotechnik have 
created a composition that impresses both 
controllers and esthetes. Epsilon is the new 
counter and presentation product family for 
upscale exhibitions and events. 

With a Strong Sense of Style:
Expotechnik Epsilon Series 

Straight or curved, striking or inviting – 
Continuum creates a new impressive 
three-dimensional presence. The new 
creative counter series from Expotechnik 
almost looks like a sculpture. With a high 
esthetic standard and at the same time 
a large number of supreme functions, it 
constitutes the center of completely suc-
cessful trade show presentations. 

The flexible design options allow for layout 
variations that make it possible to create ap-
pealing configurations both on small and large 
building areas. The front shells can be custo-
mized with an individual design and allow for 
different attachment techniques. Attention-

Flexible and Functional:
Expotechnik Continuum Series

Its special feature are the multifunctional, al-
terable elements – the counter modules with a 
straight, convex or concave shape, the elegant 
sideboard as well as the lighted glass cabinet 
with 15  LCD screen.

Color and material of the front faces can be 
adapted to the individual customer’s wishes. 
Plain but clear lines combined with the incom-
parable aluminum look create modern, stylish 
presentations – eye-catchers for customers 
and visitors. 

Epsilon is a counter and pre-
sentation product family with 
multifunctional, convertible 
elements: counter modules with 
a straight, convex or concave 
shape, an elegant sideboard and 
an illuminated glass cabinet 
with 15   LCD screen allow for 
numerous different uses and 
settings possible.

catching colors and precious materials, 
such as fabric, leather, Alcantara® and lacquer, 
provide for brand-compliant adaptions – 
according to the customer’s wishes. 

With closable drawers and doors, shelves 
and integrated waste containers, the inside is 
optimally prepared to meet the requirements 
of product and brand presentations in the 
three-dimensional space. 
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SERVICEs

Volvo CE at bauma in Munich.

LSG Sky Chefs at the Aircraft Interiors Expo in Hamburg.
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